












There were three sub-trends among the ICNPO categories that became apparent within the 
overall pattern of increasing donation amounts. The FIRST DONATION SUB-TREND 
was a continual increase in mean donation amount until 2004 at which point the mean 
donation amount grew to its highest over 2006/07. This is exhibited in the fi elds of Health 
and Education and includes both core and non-core components of each fi eld. This sub-
trend is also exhibited in the Philanthropic and Voluntarism fi eld. In all fi elds, there is a 
slight dip in 2008, with a return to the previous high levels of 2009/10. It would suggest 
that the online donation amount in these categories is responsive to economic pressures, 
as the drop in donation revenue corresponds with the 2008 recessionary period. However, 
more information would be required to establish causation.

Figure 16: Sub-trend 1 [Charity Categories Apparently Affected by Economic Environment].
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THE SECOND SUB-TREND is a slow and steady increase in donation revenue and 
appears to be unaffected by exterior economic factors. Further investigation of the 
underlying common characteristics of the organizations comprising these groups would 
be informative but lies beyond the scope of this study.  It is not immediately apparent 
why such diverse categories such as Arts and Culture, Social Services, Legal, and the 
Environment would appear to be resistant to outside economic pressures. Perhaps an 
accompanying decrease in governmental expenditures in these areas, or an increase in
the marketability of these categories, will be found in subsequent studies.
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Figure 17: Sub-trend 2: [Charity Categories Not Apparently Affected by Economic Environment].
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THE THIRD SUB-TREND is a mean donation amount which is signifi cantly higher than 
the overall mean. It consists of charities within three categories (International, Religion, 
and Development and Housing) whose donation revenues greatly exceed the overall trend 
line. Development and Housing had, by 2010, reached mean revenue levels above $9,000 
and Religion had reached nearly $11,000. The International category more than doubles 
these numbers with average revenues reaching nearly $22,000 per charitable organization 
by 2010. The overall average for these groups, over the ten years, is $15,516, three times 
higher than either of the other two trend groups, neither of which exceeds $5300.

Figure 18: Sub-trend 3: [Charity Categories Capturing Donation Revenues Greatly Exceeding
Other ICNPO Categories].
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SUMMARY OF TRENDS AND POLICY IMPLICATIONS

As is shown in Figure 19, the absolute contribution of Portal Giving to the Canadian 
charitable sector has increased over time. Although the contribution of Text Giving is 
not as signifi cant in 2010, it is, however, similar in magnitude to the funds generated by 
CanadaHelps in its fi rst year of operations. If the Mobile Giving Foundation continues to 
follow the trajectory established by Portal Giving during the last ten years, a substantial 
increase can be expected in Text Giving in the generation of funds for the Canadian 
charitable sector.

Given the increased mean frequency of donations per organization registered with 
CanadaHelps, e-Giving, it could be suggested, is a good fi t for charitable fundraising in 
Canada.  When technology is used, however, to connect charitable organizations with their 
donors, it is imperative that both ends of the bridge fi t their respective shorelines Canadian 
donors have embraced electronic fund transfers in many aspects of their lives and charitable 
organizations’ electronic participation is greatly aided by pre-existing frameworks in both 
online and wireless worlds. Intermediaries that assume some of the administrative burden 
of fundraising for charities has allowed more organizations to embrace technological 
change. Thus, to continue with the analogy, both shorelines have accepted the bridge, and 
charities and donors need only cross the bridge to reach the other. The positive growth in 
Portal Giving attests to its success to date, and it is anticipated that Text Giving will be 
equally successful.

Trends are prevalent in the patterns of e-Giving in Canada. The last segment of this report 
will address their implications on policies and practices.

Figure 19: Comparative Success in e-Giving by ICNPO, Mobile Giving Foundation
and CanadaHelps.
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TREND #1     The mean revenues, in both the core and non-core categories, of
those organizations using e-Giving tends to be higher than the mean revenues
of all Canadian charitable organizations.

ORGANIZATIONAL IMPLICATIONS: To date, charities participating in e-Giving 
are benefi ting from their experiences and continue to appeal to donors. This report 
demonstrates a positive correlation between e-Giving participation and increased revenues. 
I would suggest that more charitable organizations, especially those with lower revenue 
levels, would benefi t by implementing these technologies. The combination of increases 
in both the frequency and the size of donations per charity per year registered with 
CanadaHelps  indicates a new technology that Canadians are accepting as a viable
donation option.

Figure 20: Mean size of participating organizations, in millions of dollars.
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POLICY IMPLICATIONS: Policy makers in the charitable sector should acknowledge 
that Canadians wish to support the sector and will be more likely to do so if effi ciency, 
security, purpose, and familiarity is present for ease of donating. The numbers remain small 
for the Text Giving option. Even though the security measures are proportionately higher 
for Text Giving, the transmission rate of funds is much slower than the time delays involved 
in Portal Giving.. Text Giving is the most effi cient means of donation, but it is currently 
limited in two ways: the limited dollar amount per donation, and the delay for a donation 
receipt. Although Portal Giving delivers funds to the fi nal destination more quickly, there 
remains a signifi cant time differential  for the donor compared to Text Giving. Strategically, 
both options are benefi cial because they might capture a larger portion of the market if 
used together. When backed by a third party, all types of e-Giving are fairly secure. The 
least secure way to donate online would appear to be through a charity’s own website 
due to fears of false transaction pages and identity theft. These fears would be partially 
alleviated if changes in the charitable sector’s security and effi ciency were made apparent 
to the public. Part of this transparency should be worked sector and government agreements 
and also be blended with a plan to move more charitable organizations toward increased 
interactions with trusted third-party facilitators. At a time when all levels of government are 
engaging in deliberate relationships with the charitable sector, so should the attention be on 
how these mutually benefi cial evolving relations (i.e., government to fund less and charities 
to raise more)39

39 Carter, Susan and Paula Speevak Sladowski, Deliberate relationships Between Governments and the
 Nonprofi t/Voluntary Sector: an unfolding picture, 2008.
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TREND #2     Relative levels of participation tend to be similar within ICNPO 
categories regardless of the method of e-Giving used and over time.

ORGANIZATIONAL IMPLICATIONS: Due to the success charities in e-Giving 
have experienced, those charities in ICNPO categories with lower participation rates 
might benefi t from encouraging their charitable sector companions to adopt e-Giving. 
An increased level of participation would benefi t both the avenues of e-Giving 
(i.e.,CanadaHelps and the Mobile Giving Foundation) and the organizations due to the 
cross-marketing phenomenon. The more that donors visit portal sites and the more that 
they use Text Giving option, then e-Giving will continue to evolve as part of the Canadian 
philanthropic culture.

POLICY IMPLICATIONS: Given the lower rates of youth donation in Canada, a 
donation avenue which ameliorates the fi t between young Canadians and charities should 
be embraced by  policy makers interested in continuing Canada’s impressive record in the 
charitable sector. 

Figure 21: Participation Rates Over Time.
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TREND #3     Although e-Giving will continue to grow, the economic environment 
will affect e-Giving revenues of charities in some ICNPO Categories more than it
will in others.

ORGANIZATIONAL IMPLICATIONS: Those charities where Portal Giving is affected 
by the external economic environment (e.g., ICNPO categories of Education, Universities, 
Health, Hospitals, and Philanthropic and Voluntarism) might consider focusing their 
fundraising efforts on other donation venues in times of economic stress, or perhaps focus 
less energy and resources on e-Giving. Traditional donation methods may be more resilient 
to economic forces, as they offer Canadians a more familiar approach.

POLICY IMPLICATIONS: If and when policies are enacted, government funding 
decisions might take into consideration the varying degrees of impact that the economic 
climate has on charitable organizations’ ability to generate revenue. Government education, 
or training, for smaller charities and those ICNPO categories less represented by current 
e-Giving participation is recommended, as is the systematic tracking of e-Giving activities.
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FURTHER OPPORTUNITIES FOR EXPLORATION

Throughout this report, there have been several opportunities for further analysis
identifi ed.  Information may be currently unavailable or statistically unrepresentative;
or the analysis may simply be beyond the scope of this study. Two specifi c opportunities
are worthy of mention:

1. In conjunction with the Canadian Revenue Agency, the nonprofi t sector in general, 
and the charitable sector in particular, should endeavor to ameliorate the process 
of trend analysis in fund generation.  Specifi cally, analysis would be greatly aided 
if organizations were required to state: a) their primary purpose within the ICNPO 
categories; and, b) the method of donation collection. The fi rst requirement could be 
facilitated by implementing the classifi cation system recommended by the Economic 
Statistics Branch of the United Nations and the Johns Hopkins University Center 
for Civil Society Studies. The ICNPO indicators could be applied to the Canada 
Revenue Agency’s Basic Information Sheet for the identifi cation of primary purposes 
of charitable organizations. and as a requirement for continued charitable status. The 
second requirement could be facilitated by adding to the CRA T3010 Income Tax form 
a subset of what is currently line 4500 (total tax-receipted revenues), which would 
allow the charity to identify the method of donation.

2. Philanthropic intermediaries, such as CanadaHelps (individual donations), Canada 
Gives (personal foundations), and the Mobile Giving Foundation should be encouraged 
to keep their records in a format compatible with analysis on an international 
level. The organizations contributing to this study were both extremely helpful and 
accommodating.  However, it is too onerous to ask organizations, which are already 
maximizing their resources, to mine for data on a continual basis. A standardized 
categorization framework, in conjunction with mandatory statements of primary 
purpose by the organizations, would make record keeping a much easier prospect for 
these intermediaries.
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