
MARKETING MAJOR (9 courses) 

 

MKTG Option courses include any one (1) of the following:  COMM 1841, ENTR 
2301, ENTR 3302, INBU 3302, INBU 3304, INBU 3305, INBU 3306, INBU 3307, 
INBU 4408 or MGMT 2275. 

  MKTG 3150 The Science of Persuasion 

    

  MKTG 3258 Evidence-Based Marketing 

    

  MKTG 3450 Marketing Design Literacy 

    

  MKTG 3458 Managing Market Relationships 

    

  MKTG 3550 Creating Brand Intelligence 

    

  MKTG 3558 Navigating Market Trends 

    

  MKTG 4850 Professional Brand Studio 

    

  MKTG 4858 Market-Driven Strategy 

    

  MKTG Option #1 ____________________________________ 

Please note: Many courses have prerequisites. All students are responsible to ensure that they have the appropriate pre-
requisites before enrolling in their courses.  Please refer to the Mount Royal University Calendar for prerequisite listings. 

BACHELOR OF BUSINESS ADMINISTRATION - 
MARKETING MAJOR 

For students admitted Fall 2015 

For more information: 
businessadvising@mtroyal.ca 
403.440.6833 

 

Student Name: _______________________________ 

CORE REQUIREMENTS (16 courses) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
* These courses, plus one ENTR 2301, MGMT 2130 or SINV 2201 and one of MKTG 
3150, 3258 or 3450 must be completed prior to Work Term I, should a student decide 
to pursue the Co-operative Education program in Marketing.  

  ACCT 2121* Financial Accounting Concepts 

    

  ACCT 3224 Management Accounting 

    

  ECON 1101 Principles of Microeconomics 

    

  ECON 1103 Principles of Macroeconomics 

    

  ENTR 4433 Business Plan Development 

    

  FNCE 3227 Introduction to Finance 

    

  HRES 2170* Introduction to Human Resources 

    

  INBU 3301 Global Business Environment 

    

  LSCM 3403 Operations Management 

    

  Management Principles and Practices or  
Innovation & the Entrepreneurial Experience or 
Introduction to Social Innovation  

MGMT 2130 or  
ENTR 2301 or  
SINV 2201   

    

  MGMT 2262* Business Statistics I 

    

  MGMT 3210 Business Comm. Theory and Practice 

    

  MGMT 3230 Business Law 

    

  MGMT 3276 Organizational Behavior 

    

  MGMT 5333 Strategic Management 

    

  MKTG 2150* Introduction to Marketing 

ELECTIVES (3 courses) 
 
An elective is a course which is not specified for a program but counts towards a 
degree. Electives can be any three-credit course in any subject, at any level. 

    

    

    

    

    

GENERAL EDUCATION (12 courses) 
All students must complete a total of twelve (12) General Education courses from 
four (4) thematic clusters. 

Tier 1 (Foundation) - One (1) course from each Cluster 

    

  Cluster 1  

    

  Cluster 2  

    

  Cluster 3  

    

  Cluster 4  

    

Tier 2 - One (1) course from each Cluster 

    

  Cluster 1  

    

  Cluster 2  

    

  Cluster 3  

    

  Cluster 4  

    

Tier 3 - Four (4) courses chosen from at least two (2) Clusters 

    

  Cluster ____  

    

  Cluster ____  

    

  Cluster ____  

    

  Cluster ____  



B
B

A
 T

Y
P

IC
A

L
 C

O
U

R
S

E
 S

E
L

E
C

T
IO

N
 O

R
D

E
R

 

T
hi

s 
in

fo
rm

at
io

n 
is

 p
ro

vi
de

d 
to

 a
ct

 a
s 

a 
gu

id
e 

fo
r 

yo
ur

 c
ou

rs
e 

se
le

ct
io

n 
an

d 
pr

ov
id

e 
su

gg
es

tio
ns

 o
f e

ve
nt

s 
an

d 
ac

tiv
iti

es
 fo

r 
yo

u 
to

  
co

ns
id

er
 th

ro
ug

ho
ut

 y
ou

r 
un

iv
er

si
ty

 c
ar

ee
r.

  Y
ou

r 
or

de
r 

of
 c

ou
rs

es
 is

 u
lti

m
at

el
y 

de
te

rm
in

ed
 th

ro
ug

h 
pr

er
eq

ui
si

te
s,

 a
nd

 y
ou

 d
o

n’
t h

av
e 

to
 

fo
llo

w
 th

is
 e

xa
ct

 ti
m

el
in

e.
  T

he
 “

T
hi

ng
s 

to
 th

in
k 

ab
ou

t”
 in

 e
ac

h 
ye

ar
 is

 n
ot

 a
n 

ex
ha

us
tiv

e 
lis

t…
 ju

st
 s

om
e 

id
ea

s 
to

 h
el

p 
yo

u 
ge

t i
nv

ol
ve

d!
 

Y
E

A
R

S
 2

 a
n

d
 3

 
C

O
R

E
 R

E
Q

U
IR

E
M

E
N

T
S

 

 

A
C

C
T

 3
22

4 
- 

M
an

ag
em

en
t A

cc
ou

nt
in

g 
I 


 

IN
B

U
 3

30
1 

- 
G

lo
ba

l B
us

in
es

s 
E

nv
iro

nm
en

t 

 

M
G

M
T

 3
21

0 
- 

B
us

in
es

s 
C

om
m

un
ic

at
io

n 
T

he
or

y 
&

 P
ra

ct
ic

e 

 

M
G

M
T

 3
23

0 
- 

B
us

in
es

s 
La

w
 


 

F
N

C
E

 3
22

7 
- 

In
tr

od
uc

tio
n 

to
 F

in
an

ce
 


 

LS
C

M
 3

40
3 

- 
O

pe
ra

tio
ns

 M
an

ag
em

en
t 


 

M
G

M
T

 3
27

6 
- 

O
rg

an
iz

at
io

na
l B

eh
av

io
r 

M
A

JO
R

 R
E

Q
U

IR
E

M
E

N
T

S
 


 

M
K

T
G

 3
15

0 
- 

T
he

 S
ci

en
ce

 o
f P

er
su

as
io

n 

 

M
K

T
G

 3
25

8 
- 

E
vi

de
nc

e-
B

as
ed

 M
ar

ke
tin

g 

 

M
K

T
G

 3
45

0 
- 

M
ar

ke
tin

g 
D

es
ig

n 
Li

te
ra

cy
 


 

M
K

T
G

 3
45

8 
- 

M
an

ag
in

g 
M

ar
ke

t R
el

at
io

ns
hi

ps
 


 

M
K

T
G

 3
55

0 
- 

C
re

at
in

g 
B

ra
nd

 In
te

lli
ge

nc
e 


 

M
K

T
G

 3
55

8 
- 

N
av

ig
at

in
g 

M
ar

ke
t T

re
nd

s 

 

M
K

T
G

 O
pt

io
n 

G
E

N
E

R
A

L
 E

D
U

C
A

T
IO

N
 R

E
Q

U
IR

E
M

E
N

T
S

 

 

R
em

ai
ni

ng
 F

ou
nd

at
io

n 
G

N
E

D
 c

ou
rs

e 

 

G
N

E
D

 T
ie

r 
2,

 C
lu

st
er

 1
 


 

G
N

E
D

 T
ie

r 
2,

 C
lu

st
er

 2
 


 

G
N

E
D

 T
ie

r 
2,

 C
lu

st
er

 3
 


 

G
N

E
D

 T
ie

r 
2,

 C
lu

st
er

 4
 

E
L

E
C

T
IV

E
S

 

 

O
ne

 (
1)

 th
re

e-
cr

ed
it 

co
ur

se
 o

f y
ou

r 
ch

oi
ce

 

Y
E

A
R

 4
 

C
O

R
E

 R
E

Q
U

IR
E

M
E

N
T

S
 


 

E
N

T
R

 4
43

3 
- 

B
us

in
es

s 
P

la
n 

D
ev

el
op

m
en

t 

 

M
G

M
T

 5
33

3 
- 

S
tr

at
eg

ic
 M

an
ag

em
en

t 

M
A

JO
R

 R
E

Q
U

IR
E

M
E

N
T

S
 


 

M
K

T
G

 4
85

0 
- 

P
ro

fe
ss

io
na

l B
ra

nd
 S

tu
di

o 

 

M
K

T
G

 4
85

8 
- 

M
ar

ke
t-

D
riv

en
 S

tr
at

eg
y 

G
E

N
E

R
A

L
 E

D
U

C
A

T
IO

N
 R

E
Q

U
IR

E
M

E
N

T
S

 

 

G
N

E
D

 T
ie

r 
3 


 

G
N

E
D

 T
ie

r 
3 


 

G
N

E
D

 T
ie

r 
3 


 

G
N

E
D

 T
ie

r 
3 

E
L

E
C

T
IV

E
S

 

 

T
w

o 
(2

) 
th

re
e-

cr
ed

it 
co

ur
se

s 
of

 y
ou

r 
ch

oi
ce

 

T
hi

ng
s 

to
 th

in
k 

ab
ou

t d
ur

in
g 

yo
ur

 s
ec

on
d 

an
d 

th
ird

 y
ea

rs
: D

ec
la

re
 a

 m
aj

or
 a

nd
/o

r 
m

in
or

, e
xp

lo
re

 H
on

ou
rs

 d
eg

re
e,

 C
o

-o
pe

ra
tiv

e 
E

du
ca

tio
n 

an
d 

In
te

rn
at

io
na

l E
xc

ha
ng

e 
op

po
rt

un
iti

es
, a

tte
nd

 C
ar

ee
r 

S
er

vi
ce

s 
an

d 
S

tu
de

nt
 L

ea
rn

in
g 

S
er

vi
ce

s 
w

or
ks

ho
ps

, 
 

jo
in

 B
is

se
tt 

cl
ub

s,
 e

xp
lo

re
 v

o
lu

nt
e

er
 p

os
si

bi
lit

ie
s 

an
d 

ch
e

ck
 o

ut
 o

n 
an

d 
of

f-
ca

m
pu

s 
ev

en
ts

. 

T
hi

ng
s 

to
 th

in
k 

ab
ou

t d
ur

in
g 

yo
ur

 fo
ur

th
 y

ea
r:

 A
pp

ly
 to

 g
ra

du
at

e,
 a

tt
en

d 
C

ar
ee

r 
S

er
vi

ce
s 

w
or

ks
ho

p
s 

an
d 

C
ar

ee
r 

F
ai

r,
  

ex
pl

or
e 

gr
ad

ua
te

 d
eg

re
e 

op
po

rt
un

iti
es

, l
ife

 a
fte

r 
M

R
U

. 

Y
E

A
R

 1
 (

C
o

m
m

o
n

 f
o

r 
A

L
L

 m
aj

o
rs

) 

 

A
C

C
T

 2
12

1 
- 

F
in

an
ci

al
 A

cc
ou

nt
in

g 
C

on
ce

pt
s 


 

E
C

O
N

 1
10

1 
- 

P
rin

ci
pl

es
 o

f M
ic

ro
ec

on
om

ic
s 


 

E
C

O
N

 1
10

3 
- 

P
rin

ci
pl

es
 o

f M
ac

ro
ec

on
om

ic
s 


 

O
ne

 (
1)

 o
f: 

E
N

T
R

 2
30

1 
- 

In
no

va
tio

n 
an

d 
th

e 
E

nt
re

pr
en

eu
ria

l 
P

ra
ct

ic
e,

 M
G

M
T

 2
13

0 
- 

M
an

ag
em

en
t P

rin
ci

pl
es

 a
nd

  
P

ra
ct

ic
es

, o
r 

S
IN

V
 2

20
1 

- 
In

tr
od

uc
tio

n 
to

 S
oc

ia
l I

nn
ov

at
io

n 


 

H
R

E
S

 2
17

0 
- 

In
tr

od
uc

tio
n 

to
 H

um
an

 R
es

ou
rc

es
 


 

M
G

M
T

 2
26

2 
- 

B
us

in
es

s 
S

ta
tis

tic
s 

I 

 

M
K

T
G

 2
15

0 
- 

In
tr

od
uc

tio
n 

to
 M

ar
ke

tin
g 


 

G
N

E
D

 1
4X

X
 -

 F
ou

nd
at

io
n 

C
lu

st
er

 4
 


 

T
w

o 
(2

) 
of

: G
N

E
D

 1
1X

X
 -

 F
ou

nd
at

io
n 

C
lu

st
er

 1
, G

N
E

D
 1

2X
X

 
- 

F
ou

nd
at

io
n 

C
lu

st
er

 2
 o

r 
G

N
E

D
 1

3X
X

 -
 F

ou
nd

at
io

n 
C

lu
st

er
 3

  

T
hi

ng
s 

to
 th

in
k 

ab
ou

t d
ur

in
g 

yo
ur

 fi
rs

t y
ea

r:
 M

aj
or

 a
nd

/o
r 

m
in

or
 p

os
si

bi
lit

ie
s,

 a
pp

ly
 fo

r 
C

o
-o

pe
ra

tiv
e 

E
du

ca
tio

n,
 a

tte
nd

 C
ar

ee
r 

S
er

vi
ce

s 
an

d 
S

tu
de

nt
 L

ea
rn

in
g 

S
er

vi
ce

s 
w

or
ks

ho
ps

.  
Jo

in
 B

is
se

tt 
cl

ub
s.

  U
se

 m
ru

G
ra

dU
8 

to
 h

el
p 

yo
u 

st
ay

 o
n 

tr
ac

k.
 

M
ak

e 
su

re
 to

 s
el

ec
t f

ro
m

 a
  

m
in

im
um

 o
f t

w
o 

C
lu

st
er

s!
 M
A

R
K

E
T

IN
G

 M
A

JO
R

 


