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m ATB Financial

MOUNT ROYAL

Institute for Community

e Prosperity Taking Pride in Alberta
Background
Industry: Financial Services Years dedicated to Community Investment (C.L): 75+
Company founded: 1938 Region of Focus: Alberta
Headquarters: Edmonton Investees/ Partners include:
Customer: Business to consumer and business to e Kids Help Phone
business e (Calgary Homeless Foundation
Legal Type: Crown Corporation e Habitat for Humanity
Owned: Canadian owned e Calgary Zoo

e Edmonton Pride Awards

Community Investment Strategy:

As a company that has been in Alberta for over 75 years, ATB Financial (ATB) understands what it means to be a good
community member. The focuses of its community investment (C.l.) strategy are; arts and culture, sports and wellness,
and community and social development. ATB's broad community investment strategy allows it to invest in a wide vari-
ety of initiatives throughout the province. Although it supports many different initiatives, ATB has recently focused its
efforts on social investment and conservation.

ATB's conservation efforts include supporting Ducks Unlimited Canada'’s Revolving Land Conservation Program. The
Program plans to purchase and protect over 9,000 acres of Albertan wetlands in the next 10 years'. It also financially
supports the Calgary Zoo's swift fox conservation efforts including researching and educating the public about the
threatened species.

ATB encourages team members (employees) to engage in the community through its Helping Hands Program. Team
members who volunteer 40 or more hours per year are eligible to apply to Helping Hands for a $500 donation to the
organization where they volunteer?. ATB funds this program with rebates from buying bulk, online and environmentally
friendly office supplies.
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FOCUS Investment: ATB Cares and LGBTQ Support

Issue:

Like any kind of business, charities have overhead costs including administration and transaction fees. When a dona-

tion is made to a charity, a percentage of the money is reserved for overhead costs, reducing the funding going directly
to the cause. However, overhead costs vary for different charities, making it difficult for the public to how much of their
donation is getting to the cause.

LGBTQ* rights are another issue being addressed by ATB’s community investment strategy. Many LGBTQ people face
stigma and discrimination throughout their lifetimes. According to Statistics Canada, youth who identify as LGBTQ are
three times more likely to experience bullying than heterosexual youth®. LGBTQ youth are also approximately 14 times
more likely to commit suicide or have substance abuse issues than heterosexual youth?.

Solution:

To encourage charitable donations in Alberta, ATB created ATB Cares, the first program of its kind in North America. ATB
Cares covers the administration and transaction fees for donations to 84,000 registered charities across Canada, ensur-
ing that 100% of donations go directly to the cause®. The program matches 15% of donations to non-religious, Albertan
registered charities up to $150,000°. In 2014, Albertans donated more than $§1 million through the program to charities
across the province’.

An example of ATB's social investments is its support of Albertan LGBTQ* groups. Since 2008, ATB has been a major
supporter of Camp fYrefly, Canada’s only national leadership retreat for gender and sexual minority youth. The Camp
gives LGBTQ youth a place to build their resiliency and enhance their self-esteem. Part of ATB's contribution to Camp
fYrefly is providing financial literacy classes to the campers. The financial literacy workshops help youth become
empowered, money savvy adults. In 2014, ATB expanded its support to fYrefly in schools, an anti-bullying program in Ed-
monton and Calgary to help reduce discrimination for sexual minority youth and increase awareness about the impacts
of homophobia and transphobia.

Another aspect of ATB's support for the LGBTQ community is its continual sponsorship and participation in pride pa-

rades across Alberta. In September 2015, ATB will be the title sponsor of the 25th annual Calgary Pride Parade®. Their
sponsorship of the festival goes beyond writing a cheque; for years, ATB and its team members have actively partici-

pated in pride parades, and supported LGBTQ events across the province such as the Alberta Rockies Gay Rodeo and
Edmonton Pride Awards night.

Impact and Evaluation:

ATB's CSR report score card increases transparency by displaying the various ways it is involved in the community
including the total amount spent on community investment. In 2014, it contributed $6.5 million in sponsorships and $3.7
in donations to 644 charities across Alberta®. It also fundraised $1.7 million dollars for the United Way and the Stollery
and Calgary Children’s Hospitals'™.

*Lesbian, gay, bisexual, trans-identified, two-spirited, queer, and questioning
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